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ABOUT KISS THE GROUND

Kiss the Ground is an audience-supported
nonprofit promoting regeneration and healthy
soil as a viable solution for our wellness, water,
and climate crisis. Since 2013 we've inspired
millions to participate in the Regenerative
Movement through storytelling, education,
and partnerships.

OUR MISSION

To awaken people to the possibilities of
regeneration — a solution for the wellness,
water, and climate crisis.

LANGUAGE

Please use the text blocks above to commmunicate
“About Kiss the Ground” and “Our Mission” in brand,
marketing, and educational materials.
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VOICE

Tone

* Warm

e Inviting

e Friendly

* Optimistic
e Inspiring

e Informed
e Inclusive

PHOTOS

Select photos and videos with a hopeful

tone that emphasize the beauty of nature
and regeneration and feature landscapes,
plants, animals, water and community.
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LOGO

How to use our logo

To keep the Kiss the Ground brand
clear and professional use the logo
consistently. Allow plenty of clear space
around the logo and do not distort,
recolor or alter the logo in any way.

Download logo files here
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https://kisstheground.com/about/brand-guidelines/

TYPOGRAPHY

How to use our fonts

Please choose from these fonts.
Consistent type treatment keeps
the Kiss the Ground brand feeling
professional.

OUR FONTS

Headlines

SUBHEADINGS

Body Copy

Website Body Copy

%M éw7

Oswald SemiBold
Montserrat SemiBold

MONTSERRAT SEMIBOLD UPPERCASE

Montserrat SemiBold

Montserrat Regular

Roboto Regular

[rgn Seril
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COLOR PALETTE

How to use our colors

Our brand colors are inspired

by the colors of soil, plants, and
sky. Please select from these
colors for use in Kiss the Ground
brand, marketing, and education
materials.
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STORIES OF REGENERATION FILM STYLING

General Lower Third Font Treatment
Use the following guidelines for Kiss the Ground, Use the layout and font treatment
Stories of Regeneration fonts and colors. below for text callouts in the lower third.
Montserrat Semibold Montserrat Medium

Logo Overlay

Logo Overlay

Kiss the Ground logo should

appear in the lower right
corner at 50% opacity.
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Use the approved Kiss the Ground Intro. Use the approved Kiss the Ground outro.

End Card 3
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CONTACT

Nathan Rice for Press Inquires: nathan@kisstheground.com

Partnership Inquiries: partnerships@kisstheground.com



mailto:%20nathan%40kisstheground.com%20?subject=
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